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Results for 2Q FY03/2026 (Summary) ——
' (Unit: JPY B)
[Key Points of Second Quarter Results] . 2Q 2Q
consolidated FY03/2025 FY03/2026 Change
« Despite strong performance in motorcycle and information service Net sales 170.7 167.3 -3.3
businesses, sales and profit declined due to a decrease in automobile Operating income 10.2 9.9 -0.3
production volume and foreign exchange effects from yen appreciation. Ordinary income 8.7 10.2 15
- The impact of U.S. tariffs was approximately 1.5 billion yen. Profit 6.7 6.5 0.2

B Production volume of major customers
Automobile: Down 8.5% year on year

Consolidated

Mar 31,

2025

Sep 30,
2025

. :jn Japan,c’lthbe Zr(;c(j)/uction volume from major Japanese customers Cash and deposits 97.9 94.3 3.6
ecreased by 4.7%. _
. . : I t 50.5 52.0 1.4
China experienced a 21.0% decline. nventories

Interest-bearing debt 151.5 144.4 -7.1
Motorcycle: Up 7.7% year on year Equity ratio 28.7%|  31.0%]  +2.3pt
* Indonesia and Vietnam remained flat, while Brazil increased by 16.3%. Net D/E ratio 0.6 0.5 -0.1

India's performance was notable with a 2.7% increase. 7 7

Consolidated

FY03/2025 FY03/2026

Change

M CF from operating 15.8 10.7 5.0
« The equity ratio and the net debt-to-equity ratio both saw an annual activities ' . -

improvement of 2.3 pt and 0.1 pt, respectively. This is due to a reduction Working capital 0.4 (3.3) -3.8

of interest-bearing debt and an accumulation of equity capital. e I (1.0) (4.3) -3.2

Capital expenditures (2.9) (5.0) -2.1

Free cash flow 14.7 6.4 -8.3
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1. Results for 2Q FY03/2026 (Consolidated)
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(Unit: JPY B)

2Q FY03/2025

2Q FY03/2026

Percentage change

Net sales 170.7 167.3 -3.3 98.0%
Operating income 10.2 9.9 -0.3 96.8%
Operating margin 6.0% 5.9% - -0.1pts
Ordinary income 8.7 10.2 1.5 17.1%
Profit before tax 9.0 10.0 1.0 111.5%
Profit (*) 6.7 6.5 -0.2 96.2%
(*) Profit attributable to owners of parent (Unit: JPY B)
Unit: JPY B) | Breakdown of . .
. Foreign exchange non-operating Non-operating income 2.7
Avg Exchange Rates for Apr - Sep (Unit: JPY) sensitivit income and :
— Extraordinary income/loss (0.1)
USD 152.76 146.03|| USD 0.5 0.1 || Breakdown of _
EUR 166.07 168.11|| EUR 0.15 0.05 || ordinary Corporation taxes G-1)
income Profit attributable to non- (0.4)
CNY 21.16 20.30 CNY 3.3 1.1 controlling interests .
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l. Results for 2Q FY03/2026 (Factors behind Changes in Operating Income sz =uix

Factors behind Changes in Operating Income (YoY) (Unit: JPY B)

10.2 +1.4
. +0.5 9.9
| — - | |
(0.6) (1.6)
2Q FY03/2025 FX impact Added value Personnel expenses Expenses 2Q FY03/2026
/ 4\
Impact on net sales +2.0 Increase in wages and 1.0 Decrease in logistics +0.5
_ _ salaries ' costs
Impact on material cost ratio  -0.6 Increase in retirement benefit 0.4
expenses, etc. e
Others -0.2
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l. Results for 2Q FY03/2026 (by Segment) e
(Unit: JPY B)
2Q FY03/2025 2Q FY03/2026 Change in Ovberatin
: operating | . P 9
Operating Operating O_peratlng Operating income income YoY
income S income e (B-A) (B/A)
(A) (B)
o retionsipment: - 160.0 57%  155.4 8.3  5.4% 0.8  90.6%
Information service
operations 7.6 0.6 8.4% 9.3 1.1 12.4% 0.5 180.1%
Other operations 3.0 04 13.9% 2.5 04 17.1% 0.0 105.2%
Total 170.7 10.2 6.0% 167.3 9.9 5.9% -0.3 96.8%

Transportation
equipment
operations

» Despite the sustained robust sales of motorcycles, lower automobile sales and
higher labor costs resulting from wage increases led to a decline in sales and profit.

Information service -+ Due to steady growth in all product and service areas, there was an increase in sales
operations and profit.




1. Results for 2Q FY03/2026 (by Region)
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In Japan, profit declined due to lower sales, higher personnel costs, and increased expenses in transportation equipment-related operations, despite
an increase in sales and profit of information service operations.
The Americas showed an increase in sales and profits, largely driven by robust motorcycle sales in South America, despite the impact of U.S. tariffs.

In Asia, despite the sustained robust sales of motorcycles, lower automobile sales led to a decline in sales.
China experienced a decline in sales due to reduced sales activity by Japanese automakers. However, profit increased due to a reduction in fixed

costs.
[Net Sales by Region]
®2Q FY03/2025

(Unit: JPY B)
2Q FY03/2026

51.9 93.4

45.4 46.0

43.6 41.5
17.4
I i I I ]
Japan Americas Europe Asia China
(YoY percentage change)

102.8% 101.3% 94.0% 95.1% 85.2%

[Operating Income by Region] (Unit: JPY B)
m2Q FY03/2025 2Q FY03/2026
5.2
4.0 3.8 3.8
1.0
0.6
-1 =
(0.0)
Japan Americas Europe Asia China
(YoY change)
-1.1 +0.4 -0.2 +0.0 +0.5
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l. Results for 2Q FY03/2026 (by Customer) L
2Q FY03/2025 2Q FY03/2026 YoY
Percentage of Percentage of percentage

Honda 68.9 41.4% 70.7 43.7% +1.8 102.6%

Automobile 29.1 17.5% 28.6 17.7% -0.5 98.3%

Motorcycle 39.8 23.9% 42.1 26.0% +2.3 105.8%
Nissan Motor 7.9 4.7% 7.2 4.4% -0.7 91.1%
Suzuki 5.3 3.2% 5.0 3.1% -0.3 94.3%
Mazda 5.1 3.1% 4.3 2.7% -0.8 84.3%
SUBARU 4.0 2.4% 3.9 2.4% -0.1 97.5%
Mitsubishi Motors 2.1 1.3% 2.0 1.2% -0.1 95.2%
Toyota Group 1.5 0.9% 1.8 1.1% +0.3 120.0%
Renault 2.1 1.3% 2.1 1.3% +0.0 100.0%
VW Group 3.5 2.1% 1.4 0.9% -2.1 40.0%
Other OEMs 23.2 14.0% 20.9 12.9% -2.3 90.1%
Tier N 42.7 25.6% 42.6 26.3% -0.1 99.8%
Total 166.3 161.9 -4.4 97.4%

* Sales figures by customer are used internally for management of the transportation equipment-related operations and do not match the consolidated segment figures.
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(Unit: JPY B)
2Q FY03/2025 2Q FY03/2026 YoY
Percentage of Percentage of perrc:entage
total sales total sales il is

Automobile 57.8% 55.2% -6.9 92.8%
Motorcycle 50.7 30.5% 52.6 32.5% +1.9 103.8%
Electrification 19.4 11.7% 20.0 12.3% +06  103.1%
solutions

Total 166.3 161.9 -4.4 97.4%

* Sales figures by business are used internally for management of the transportation equipment-related operations and do not match the consolidated segment figures.



1. Results for 2Q FY03/2026 (Consolidated Balance Sheet)
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(Unit: JPY B)

-3.6 Trade payables 23.6
1.8 Other 47.3
14 Interest-bearing debt(*) 151.5

-0.9 Liabilities 222.6

-1.2 Shareholders' equity 74.7

25 ;?;(;unr:aulated comprehensive 20.9

-0.3 Total shareholders’ equity 95.6
2.2 Non-controlling interests 15.1

-0.6 Total net assets 110.8

-1.9 Total liabilities and net assets 333.5

23.9
46.3

144.4
214.7
81.5
21.2

102.8

14.0
116.8
331.6

0.2
-1.0

-7.1
-7.9
6.8
0.2

71
-1.1
6.0
-1.9

Cash and deposits 97.9 94.3
Accounts receivable 48.5 50.3
Inventories 50.5 52.0
Other 13.6 12.6
Current assets 210.6 209.3
Property, plant and
equipment 83.8 81.3
Intangible assets 3.1 2.7
Other 35.8 38.1
Non-current assets 122.8 122.2
Total assets 333.5 331.6
Sep 30, 2025
uUsbD 149.53 148.9
EUR 162.06 174.56
CNY 20.54 20.87

(*) Borrowings + Bonds payable (excluding leases)

Indicators Mar 31, 2025

Sep 30, 2025

Equity ratio 28.7%

Net D/E ratio

31.0%

0.5




1. Results for 2Q FY03/2026 (Consolidated Cash Flow)
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2Q FY03/2025

2Q FY03/2026

(Unit: JPY B)

Change

CF from
operating
activities

CF from
investing
activities

CF from
financing
activities

Profit before income taxes

Depreciation

Decrease (increase) in trade receivables
Decrease (increase) in inventories
Increase (decrease) in trade payables
Other

Total

Purchase of non-current assets

Other

Total

Increase (decrease) in short-term borrowings
Other
Total

Foreign currency translation adjustment
Net increase (decrease) in cash and cash equivalents

9.0
7.9
(0.9)
(1.1)
2.4
(1.6)
15.8
(2.9)
1.8
(1.0)
14.7
(9.9)
(12.4)
(22.4)
(2.3)
(10.0)

10.0

6.8
(2.0)
(1.3)

0.0
(2.8)
10.7
(5.0)

0.6
(4.3)

6.4
(7.1)
(2.4)
(9.5)
(0.3)
(3.4)

1.0
-1.0
-1.1
-0.2
-2.4
-1.1
-5.0
-2.1
-1.1
-3.2
-8.3

2.8
10.0
12.9

2.0

6.6
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ll. Efforts toward Achieving the Medium-Term Management Plan:
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—Environmental Analysis (Vehicle Production Forecast)

Automobile growth areas are the U.S. and India. Motorcycle growth areas are Asia and Brazil, with India emerging as a key growth nation.
Leveraging the advantages gained from building a global supply system (footprint, customers, etc.), we will advance product strategies and

production expansion aligned with future growth countries.

»Automobile FY30: 97.29 million units (1.1-fold growth from FY24) > Motorcycle FY30: 63.74 million units (1.3-fold growth from FY24)

Number of automobiles produced
(in thousands of units)

Vehicle Production by Region (in thousands of units)

Automobile
@Mitsuba's bases

Motorcycle

120,000 .
[Europe] [China]
80,000 30,745 31,793
16,634 17,098 [Japan]
40,000 &= 8,4748,174
° { J
0 'FY24 FY30  FY24 FY30 ¢ oo
FY21 FY22 FY23 FY24 FY25 FY3o §® B L % FY24 FY30
= -
Number of motorcycles produced ) o F,
(in thousands of units) : [AS|a] y v
80,000 53,521
40,480 * _ o
16.135 [India] [Indonesia] [Philippines]
40,000 13,808/ 35,379
24,999
0 0, 8748 028
FY21 FY22 FY23 FY24 FY25 FY30 FY24FY30 FY24FY30 1.3731.687
'FY24 FY30  FY24FY30 FY24 FY30

Automobile: FY21-25 are from S&P data, FY30 is an internal figure based on customer information.

Motorcycle: FY21-25 are actual results up to May 2025 and forecast, FY30 is an internal figure based on customer information. *Excluding electric bikes (EB)

[US]

18, 20419 e

FY24 FY30

[Brazil] °

1,737 2243

| Y B |

FY24 FY30
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» While responding to customer market needs, we will actively invest in growth areas and promote activities to increase profitability.

Automotive Market

t

Operating margin

@

=

We will promote the strategic
withdrawal and reduction of products
whose demand is decreasing or that
will not generate cash in the future

Engine accessories ‘ﬁFYZ 4

Starter motors, etc.

Policies for managing the existing business portfolio

Priority of the investment area @

We will aim for improvements in the profitability
of products whose demand is expected to remain

Orders received for FR wipers in
new commercial areas
(Mass production to be

launched in 2027)

constant from now on

We will invest cash in businesses that will
generate cash in the future and be the pillars
of the next generation

Chassis systems

Orders received for electric power
steering in new commercial areas
(Mass production to be launched in

=T - 2026)
Electric oil  Electric Power

pump Steering Motor

Orders received for

brushless fan motors for
FY24 EVs

@(Note) Bubble size: Net sales

The products pictured are
representative.

FY24

Convenience and comfort

Power windows,
sunroofs, seats

Field-of-vision systems

Power sliding /-—h\
door drive -
system
Wipers

Customer market needs

Th | (Mass production to be
ermalimanagement systems EESESESIRPTITS

Brushless fans & shrouds
We will concentrate management resources
to cultivate the pillars of the next generation
that will generate profits

@
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lll. Responding to the evolution of mobility - Business portfolio - 14/30

» While responding to customer market needs, we will actively invest in growth areas and promote activities to increase profitability.

Policies for managing the existing business portfolio

Motorcycle Market

We will promote the strategic
withdrawal and reduction of products
whose demand is decreasing or that

will not generate cash in the future constant fromgow on

tm

FY24
Increased production in LED Ilqhtmqs FY27
India and Brazil CRUGERD
(Mass production to be LED flasher Iamps
launched in 2027)
FY24 | pya7

FY24

FY27

Increased production in India

(Mass production to be
launched in 2027)

Engine accessories

e =

(¢ rn Y
Starter Motor W\ "

Operating margin

M

@

Startlng Generator

Fuel pump module

@

(Note) Bubble size: Net sales
The products pictured are representative.

Customer market needs

We will aim for improvements in the profitability
of products whose demand is expected to remain

Priority of the investment area @

We will invest cash in businesses that will
generate cash in the future and be the pillars
of the next generation

Traveling / safety

=

Mass production in India
(Mass production to be
launched in 2026)

Electronically
controlled clutch
motor

FY27

FY27
EV drive

Drive systems

FY24 We will concentrate management
resources to cultivate the pillars
of the next generation that will

FY24

generate profits

@
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> In the first two years of the mid-term plan, we prioritized improving financial health. However, in the last three years, we plan to invest a total of

50 billion yen to achieve a growth portfolio.
» Our focus areas will be India and ASEAN. In addition to motorcycle-related products, which are expected to grow in the future, we will actively

invest in automobile-related products.
» In Japan and the Americas, we are actively investing in thermal management and chassis systems to establish them as pillars of the next

generation. Additionally, in Japan, we are advancing initiatives in micromobility and exploring new fields.

50 @ Measures to improve
l competitiveness

« DX/AI related investments

17

(JPY B) investments

)\

renewal, etc.)
33

-/

FY23-24 FY25-27
. China
Brazil

Americas 2
2.3

Growth 12
Investments of
FY25-27

9
India 33
billion yen
ASEAN

Japan

8

@ Maintenance investments
20 (repairs, maintenance,

>~ @Growth investment

* Productivity improvement

Europe

India

more than 9 billion yen

< Major Indian projects >

* Expansion of motorcycles
(fuellengine accessories)
*incl.addressing FFM

* EV drive for motorcycles

» Convenience and comfort

* Field-of-vision systems

* Plant expansion/R&D founding

*FFM: Flexible-Fuel-Motorcycle

12 billion yen

< Major Japanese projects >

* Thermal management
systems

* Chassis systems

* Field-of-vision systems

* Micromobility and new fields

@ Japan

ASEAN

8 billion yen

< Major ASEAN projects >

* Expansion of motorcycles
(fuel/lengine accessories)

* Motorcycle traveling safety

2.3 billion yen

< Major North American projects >
» Thermal management systems

B

North

American
il

Brazil
1.5 billion yen

< Major Brazilian projects >
* Plant expansion
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ll. Responding to the Evolution of Mobility: India Business Expansion wa==uix

We are planning to expand our business portfolio to accommodate further growth in the Indian market.
The entire company is working together to advance our expansion in India, from conducting feasibility studies to developing products, preparing

for production, and getting ready for mass production.

Sales Operating Profit
. . billion of billion of
Vehicle Production Forecast ag o Fyzp ~ ©lenerven FY30
(Thousands of units) Automobile Targets Targets
Motorcycle . _

o 60 Approx. 2 times ‘
Automobile: FY30 is 1.3 times higher than FY24 pprox. Approx. 5 times
Motorcycle: FY30 is 1.4 times higher than FY24 40

40,000 0

Motorcycle 20
Automobile 0
30,000 FY20 FY21 FY22 FY23 FY24 FY30 FY20 FY21 FY22 FY23 FY24 FY30
FY24 Sales Composition FY30 Sales Composition
) ) Motorcycle e.ngine Other
20,000 A”“;’:febs'foﬁgg'”e Other aoeess e 3% + Expand sales of engine
1% 5% accessories and fuel for
Convenience & comfort Convenience & comfort motorcycles by expanding
% \ market share
10,000
,, * Increase sales ratios through
Visonsystem 33.0 = 70.0 proactive order receiving and
i 17% billi strategic investments in vision
(30%) billion yen illion yen.'vIotorcycle | systoms
0 f;;' Métorcycle engine Zgg/essorles
FY20 FY25 FY30 (16%) engine esa(é(g/essories Visio;13so>/stem ’ « Deploy a new two-wheel electric
(40%) ° (50%) ’ (50%) vehicle (EV) drive to facilitate the

Automobile: FY21-25 are from S&P data, FY30 is an internal figure based on customer information.
Motorcycle: FY21-25 are actual results up to May 2025 and forecast, FY30 is an internal figure based on customer information

*Our share of the Indian market is in parentheses.

transition to electrification
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The India base operates four factories, and as the business portfolio expands, it will advance production preparations while

improving production efficiency. Additionally, it will explore ways to leverage existing and underutilized facilities globally to
control capital investment and enhance profitability.

Expansion of our India base and business portfolio

Gurugram Plant

Ahmedabad Plant : ® Increase production of existing products

i » Convenience & comfort
® Operating as a warehouse but to - EEis SEEREEanEe
be converted to a production plant ® Launch of new mass production
(planned for FY28) « Vision system
Upcoming products to be launched .” ® Factory expansion

* Vision system
R&D Establishment

* Engine accessories R ]
 Motorcycle fuel facilities)
()
Pune Plant

. . ® Increase production of existing products
Chennai Plant (Head Office) o + Vision system

® Increase production of existing products
* Vision system
* Motorcycle fuel

® Launch of new mass production o® e . -
. Convenience & comfort Iléggie(\)trl]osn of idle facilities at other
* Two-wheel EV drive R&D Establishment
(Development office) The establishment of R&D is scheduled to commence

operations in FY26.
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Establishment of R&D Base in India

» In addition to the four existing production
sites, a new R&D site will be established.

» Our objective is to enhance the

responsiveness of our customer service

iGurufgrameNl'[Z

locally in India, with the aim of driving Ahmedabad UNIT4 .
further sales expansion in the Indian
market o Pune UNIT3
Name Mitsuba India R&D Pvt. Ltd. (planned) ./
Location Chennai, Tamil Nadu NeW R&D base
Business Development and marketing of automotive and

general-purpose electrical components

Share capital

500 million Indian rupees

Date of establishment

April 2026 (scheduled)

Major shareholders and
shareholding ratio

The Company and its subsidiaries, 100%

\ Chennai UNIT1
@
*

I
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Reducing Geopolitical Risks with Rare-Earth-Free (Ferrite Magnet) Motors

» Rare earth elements, a type of rare metal with limited global production, are materials with high
procurement risks because they are produced only in a few countries.

» Ferrite magnets achieve equivalent performance to rare earth (neodymium) magnets while sharing
the same physical properties.
Ferrite magnets are primarily composed of inexpensive iron, reducing material costs.

» Already adopted for front wiper motors. We plan to expand to other products in the future.

Motor

: ey e 4 s Neodymium magnet Ferrite magnet
Previous specification l[: New Specifications Specifications y 9 9

Output 115W 120W

Neodymium Ferrite
magnet magnet _
Size
[mm]
Rotor Rotor

core core
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Highly Commended in the Bridgestone World Solar Challenge 2025

» Our drive system was adopted by more than half of the teams competing in the Challenger
Class, the highest category, at the world's largest solar car race held in Australia, which took
place over eight days from August 24 to 31.

» QOur drive system has been recognized for its advanced technology, selected by leading

teams worldwide for its exceptional performance and reliability.

Our solar car drive system
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» In August, we officially launched our
first social media account under the
name Mitsuba.

Currently, we have approximately 300 . 8

followers, and our follower count is

Increasing.
» We will continue to post various

information, so please stay tuned. e
e

Mitsuba (Official) BB

. . LA1H
(@mitsuba_corporation) 1568
LA8H

A15H
il
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IV. Appendix: Results for 2Q FY03/2026 (Trend by Region) — 24130

(Unit: JPY B)

FY03/2025 FY03/2026

R N R
(A) (B) (C)

Net sales total 84.4 86.2 86.6 91.9 80.6 86.6 100.4% 107.4%
Japan 24.4 27.5 29.1 33.0 25.7 27.6 100.4% 107.3%
Americas 23.8 21.6 20.2 244 22.1 23.9 110.6% 108.0%
Europe 6.5 5.6 5.1 5.9 5.7 5.7 102.8% 101.5%
Asia 20.5 23.0 22.2 21.1 19.4 22.0 95.6% 113.4%
China 8.9 8.4 9.8 7.2 7.6 7.2 85.9% 95.0%

Sl 44 57 53 53 46 52 91.3%  113.6%
Japan 2.0 3.1 3.3 2.4 1.8 2.2 70.4% 122.4%
Americas 0.3 0.3 (0.4) 04 0.5 0.5 175.1% 95.0%
Europe 0.4 0.1 (0.1) (0.0) 0.0 0.2 187.3%  4.8times
Asia 1.9 1.9 1.7 2.1 1.8 2.0 107.2% 112.7%
China (0.2) 0.2 0.7 0.3 0.3 0.1 79.5% 49.7%

* Operating Income by region is the value prior to the elimination of intersegment transactions.
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IV. Appendix: Results for 2Q FY03/2026 (Trend by Customer)

(Unit: JPY B)
FY03/2025 FY03/2026
Q. 20(A) | 30 4 19() 20(C) 3@ 40

Honda 33.6 353 357 372 336 371 105.1% 110.4%

Automobile 14.8 14.3 14.5 14.8 13.7 14.9 104.2% 108.8%

Motorcycle 18.8 21.0 21.2 22.4 19.9 22.2 105.7% 111.6%
Nissan Motor 4.1 3.8 4.0 3.9 3.5 3.7 97.4% 105.7%
Suzuki 2.7 2.6 2.5 2.4 2.4 2.6 100.0% 108.3%
Mazda 2.6 2.5 2.5 2.6 2.1 2.2 88.0% 104.8%
SUBARU 2.1 1.9 1.9 2.0 2.1 1.8 94.7% 85.7%
Mitsubishi Motors 1.0 1.1 1.1 1.2 1.0 1.0 90.9% 100.0%
Toyota Group 0.6 0.9 1.0 0.9 0.9 0.9 100.0% 100.0%
Renault 1.0 1.1 1.1 1.1 1.0 1.1 100.0% 110.0%
VW Group 1.9 1.6 1.3 1.1 0.8 0.6 37.5% 75.0%
Other OEMs 119 13 1.0 1.2 103 10.6 93.8% 102.9%
Tier N 21.2 215 216 214 21.0 21.5 100.0% 102.4%
Total 82.7 83.6 83.7 85.0 78.7 83.1 99.4% 105.6%

* Sales figures by customer are used internally for management of the transportation equipment-related operations and do not match the consolidated segment figures.
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IV. Appendix: Results for 2Q FY03/2026 (Trend by Business) o SN
(Unit: JPY B)
FY03/2025 FY03/2026

2Q

(C)
Automobile 485 47.6 473 475 438 454 95.4%  103.7%
Motorcycle 245 263 263 274 252 274 104.2% 108.7%
Electrification 07 97 104 104 97 10.3 106.2%  106.2%
solutions
Total 82.7 836 83.7 850 787 83.1 99.4%  105.6%

* Sales figures by business are used internally for management of the transportation equipment-related operations and do not match the consolidated segment figures.
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IV. Appendix: FY03/2026 (Capital Expenditures, Depreciation, and R&D Expenses) wan=ui
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Disclaimer

This document contains forward-looking statements regarding the Mitsuba Group’s
forecasts, targets, etc.

These statements are based on information and forecasts that were available at the
time this document was prepared and judgments made by Mitsuba based on
assumptions made at the time this document was prepared.

Note that actual business results may differ from the information provided in this
document due to the effects of economic conditions, business trends, changes in
laws and regulations, and other various risks and factors.

This document should not be construed as an offer or solicitation to buy or sell
shares or any other securities of Mitsuba.
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