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Results for 2Q FY03/2024 (Summary) MITSUBA - 1/33

(Unit: JPY B)
Key Points of Second Quarter Results

ey 0 | FYO?%;%023 FYO§>?2024 CIENEE
» Both sales and profit increased from the same period of the Net sales 153.0 166.0 12.9
previous year due to the effect of exchange rate in addition to Operating income 0.4 6.9 6.5
increased sales against the background of a recovery in Ordinary income 1.9 8.5 6.5
automotive production with the improvement of semiconductor Profit (0.9 4.5 54

supply.

. Mar 31, © Sept 30,
Consolidated 2023 2023 Change

Automobile Parts Business: Sales are recovering in Japan and e p—— 75 7 35 3 95
the U.S. although sales of Japanese _
. . . Inventories 5904 57.8 -1.5
automakers remain low in China. _
Motorcycle Business: Sales continued to be strong in Asia. nieresthearing debt 2l i U
Equity ratio 20.3%| 24.4% 4.0%
» Foreign exchange gains of 1.3 billion yen were generated, et DI ratio L = e
leading to increases in cash and deposits, foreign currency 2Q 2Q
: : C lidated Change
translation adjustment, and others. e _ S IFY08/2028| FY03/2024 :
activies T 7.5 14.0 6.4
* FCF increased by 4.6 billion yen from the same period of the Working capital (1.7) 1.6 3.4
previous fiscal year primarily against the background of the actvitios (4.1) (5.9) -1.7
improvement of earnings. Capital expenditures (4.0) (4.7) -0.7
FCF 3.3 8.0 4.6
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Both sales and profit increased from the same period of the previous year due to the effect of exchange rate in addition to increased sales
against the background of a recovery in automotive production with the improvement of semiconductor supply.

In addition, both ordinary income and profit increased due to the recording of foreign exchange gains of 1.3 billion yen as a result of the

yen depreciation.

2Q FY03/2023

2Q FY03/2024

(Unit: JPY B)

Percentage change

Net sales 153.0 166.0 12.9 +8.5%
Operating income 0.4 6.9 6.5 -
Operating margin 0.3% 4.2% - +3.9 pts
Ordinary income 1.9 8.5 6.5 +331.6%
Profit before tax 1.8 8.2 6.4 +350.5%
Profit ¢ (0.9) 4.5 5.4 -
*Profit attributable to owners of parent (Unit: JPY B)
Average Exchange Rates for Apr-Sept  (Unit: JpY (Unit: JPY B) | Breakdown of | Non-operating income 3.2
Currency Foreign exchange sensitivity innocr:)-r?]pee;ﬁgng .
Currency  2Q FY03/2023 2Q FY03/2024 Sl Operatng expENses Non-operating expenses (1.6)
USD 134.04 141.07 USD 0.5 0.1 Extraordinary income/loss (0.2)
: : kd f
EUR 138.82 153.51 || EUR 0.15 0.05 5{5;”,‘1%3“”” " [ corporation tax 2.7)
CNY 19.88 19.75 | CNY 3.3 1.1 Income Net profit (loss) attributable to non- 0.9
) ’ ’ : controlling interests ( . )
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Factors behind Changes in Operating Income (YoY)

(Unit: JPY B)

6.9

(1.4)
0.4 (0.1)
2Q *FX impact Added value Personnel expenses Expenses 2Q
FY03/2023 FY03/2024
operating | japan +2.6 _ , operating
income P | Increase in -1.4 || Decreasein 20| Scome
Americas +1.4 wages and logistics costs
Europe +0.8 other Decrease in +0.4
Asia 419 depreciation
China 18 Increase in -0.1
' electricity
Consolidated +0.9 charges
adjustments
(unrealized gains, etc.) Other -0.1
Of which, price increases +2.7

* FX impact: Change in operating income when converting the earnings of the same period of the previous year with the average exchange rate of the fiscal year under review.
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Transportation

Net sales

2Q FY03/2023

Operating
income

(A)

Operating
margin

Net sales

2Q FY03/2024

Operating
income

(B)

Operating
margin

(Unit: JPY B)

Percentage
changein
operating

income
(B/A)

Changein
operating
income
(B-A)

equipment-related 1435 (0.4)  -03%  156.1 59  3.8% 6.3 :
operations

o oratiome Seee 6.8 05  8.6% 7.5 0.8  10.9% 0.2  40.0%
Other 2.5 02  9.0% 2.2 01  8.9% 0.0  -14.8%
Adjustments - 0.0 - - 0.0 - -0.0 -
Total 153.0 04  03%  166.0 6.9  4.2% 6.5 :

Transportation
equipment-related
operations

Automobile Parts Business: Sales are recovering in Japan and the U.S., although sales of Japanese

automakers remain low in China.
Motorcycle Business: Sales continued to be strong in Asia.

Information service
operations

Both sales and profit increased as system sales for local governments, the police and gas companies, and
in-vehicle embedded software development support business and IT engineering service, such as AMO

service for manufacturing, trended strongly.

Other

In the aftermarket business, both sales and profit decreased mainly due to a downturn in supplies business.
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Sales in Japan and the Americas were on a recovery trend. Sales remained strong in Asia.

Both sales and profit declined in China due to the weak sales of Japanese automakers.

[Net Sales by Region] (Unit: JPY B) [Operating Income by Region] (Unit: JPY B)
= 2Q FY03/2023 2Q FY03/2024 m2Q FY03/2023 2Q FY03/2024
51.4
45.1 422 4.2
34.4 33.2 37.0
29.6 -
22.6 ' 18
12.6 1.3
10.5
0.6
B 00
Japan Americas Europe Asia China _l - (0.1) (0.1)
(0.6)
(1.2)
Japan Americas Europe Asia China
(YoY percentage change) (YoY change)

+14.0% +22.4% +20.0% +11.4% -23.6% +3.5 +0.6 -0.0 +2.3 -0.6



. Results for 2Q FY03/2024 (by Customer) MITSUBA 7133

. (Unit: JPY B)

2Q FY03/2023 2Q FY03/2024 e Percentage

Netsales G0l Gles | Netsales o0 les © | chanae

Honda 60.6 40.5% 62.6 38.4% +2.0 +3.3%
Automobile 31.0 20.7% 28.6 17.5% -2.4 -1.7%
Motorcycle 29.6 19.8% 34.0 20.9% +4.4 +14.9%
RNM 10.4 7.0% 13.1 8.0% +2.7 +26.0%
SUBARU 4.4 2.9% 5.1 3.1% +0.7 +15.9%
Suzuki 4.2 2.8% 4.8 2.9% +0.6 +14.3%
Mazda 2.9 1.9% 4.2 2.6% +1.3 +44.8%
VW Group 3.5 2.3% 4.7 2.9% +1.2 +34.3%
Toyota Group 1.3 0.9% 1.5 0.9% +0.2 +15.4%
Tier N 42.0 28.0% 44 .4 27.2% +2.4 +5.7%
Other 20.5 13.7% 22.6 13.9% +2.1 +10.2%
Total 149.8 163.0 +13.2 +8.8%

*RNM: Renault, Nissan, and Mitsubishi Motors
*Sales figures by customer are used internally for management of transportation equipment-related operations and do not match the consolidated segment figures.
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(Unit: JPY B)
20 FY03/2023 20Q FY03/2024
Percentage Percentage | Change Perrc]:entage
Net sales of total NEIEEES of total change
sales sales

Automobile 93.1 62.1% 08.7 60.6% +5.6 +6.0%

Motorcycle 38.7 25.8% 44.3 27.2% +5.6 +14.5%

Electrification 18.1 12.1% 20.0 12.2% 1.9  +10.5%
solutions

Total 149.8 163.0 +13.2 +8.8%

*Sales figures by business are used internally for management of transportation equipment-related operations and do not match the
consolidated segment figures.



|. Results for 2Q FY03/2024 (Consolidated Balance Sheet) MITSUBCt inlj?’
“joo3' 2oz Change “jo23'  z02s  Change
Cash and deposits 75.7 85.3 9.5 Trade payables 20.3 23.9 3.5
Accounts receivable 51.0 58.6 7.5 Other 50.6 48.7 -1.8
Inventories 59.4 57.8 -1.5 Interest-bearing debt (*) 170.4 170.5 0.1
Other 11.9 10.9 -0.9 | Liabilities 241.4 243.2 1.7
Current assets 198.1| 212.8| 146 Sqenolders’ 59.0| 627 3.7
Cqupery, plant and 93.6 95.8 2.1 e e income 7.7 225 147
Intangible assets 3.6 3.5 -0.1 Total shareholders’ equity 66.7 85.3 18.5
Other 32.8 37.9 50 Non-controlling interests 20.1 21.5 1.3
Non-current assets 130.2 137.3 7.0 | Total net assets 86.9 106.8 19.9
Total assets 328.4 350.1 21.7 | Total liabilities and net assets 328.4 350.1 21.7
Exchange Rates (Unit: JPY) (*) Borrowings + Bonds payable (excluding leases)

Currency Mar 31, 2023

USD 133.54
EUR 145.81
CNY 19.42

Sept 30, 2023

149.58
158.00
20.50

Indicators Mar 31, 2023 Sept 30, 2023
Equity ratio 20.3% 24.4
Net D/E ratio 1.4 1.0
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|. Results for 2Q FY03/2024 (Consolidated Cash Flow)
' (Unit: JPY B)
2Q FY03/2023 2Q FY03/2024 Change
Net profit before income taxes 1.8 8.2 6.4
Depreciation 8.4 8.1 -0.3
Decrease (increase) in trade receivables (2.1) (2.5) -0.3
CF from
operating Decrease (increase) in inventories 3.0 5.8 2.8
activities Increase (decrease) in trade payables (2.5) (1.6) 0.9
Other (1.0) (4.0) -2.9
Total 7.5 14.0 6.4
Purchase of non-current assets (4.0) (4.7) -0.7
CF from
investing Other (0.1) (1.1) -1.0
activities Total (4.1) (5.9) -1.7
FCF 3.3 8.0 4.6
Increase (decrease) in short-term 2.3
CE from borrowings (2:3) (1.6) 0.7
financing | other (1.8) (2.6) -0.8
activities
Total (4.2) (4.3) -0.0
Foreign currency translation adjustment 4.1 3.9 -0.1
Net increase (decrease) in cash and cash equivalents 3.2 7.7 4.4




MITSUBA 11/33
MITSUBA Corporation

lI. Difference between Forecast and Results for the First
Half of the Fiscal Year Ending March 2024



ll. Difference between Forecast and Results for the First Half of
the Fiscal Year Ending March 2024
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Automotive production recovered due to improvements in semiconductor supply, sales of the
Automobile Parts Business is on arecovery trend, and the Motorcycle Business kept going

strong and at the same time, expenses decreased mainly in logistics costs. Consequently,

operating income increased.

(Unit: JPY B)
First-half forecast 20Q FY03/2024 Percentage change

Net sales 160.0 166.0 6.0 3.8%
Operating income 6.0 6.9 0.9 16.3%

Operating margin 3.7% 4.2% - 0.5 pts
Ordinary income 6.5 8.5 2.0 31.3%
Profit ¢ 3.0 4.5 1.5 50.4%
*Profit attributable to owners of parent

unit 3PY)  [Consolidated Financial Earnings Forecast

Exchange Rates

for the Fiscal Year Ending March 2024]

120.00 141.07
EUR 135.00 153.51
CNY 18.00 19.75

The earnings forecast has remained unchanged for reasons
such as uncertainty in the sales trend in China and the

unpredictable impact of future exchange rate fluctuations.
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Ill. Progress in the Medium-Term Management Plan



Ill. Progress of the Medium-Term Management
Plan - Responding to Mobility Evolution

Medium-Term Management
Plan Materials
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» Regarding products for which demand is likely to decrease and a certain level of demand can be expected, make profits
with a limited amount of management resources and, at the same time, invest earned cash in growth products.

For the Automobile Market

1)

Operating margin

Proceed with the withdrawal or
phasedown of products for which demand
will decline and which will not create cash

) in the future.
Engine

accessories F—YZY« FY23

5 Bo-

Starter Brush fan
motor motor

FY27

Convenience
and comfort

5
$ FY23

Power
window

Aim at improving profitability in
products for which a certain level of
demand is expected in the future.

FY27 @ |

Wiper

(Note) Bubble size: Net sales

Response policies in the business portfolio

g:\"
Brushless Fan &
Shroud

FY23

Visibility
sysiem jtg“\ FY23
7

Y ———

. A

Products cited herein are
representative in the product group.

For the future, inject cash in businesses that
will generate cash and become the next-
generation mainstays.

Thermal

management

Develop products into the

Electric oil
pump

BLM for brake
control

FY23 hext-generation mainstays that generate
profit by concentrating management resources.

Customer market needs

Z
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- Responding to Mobility Evolution
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For the Automobile Market

Recognition of the current state of business
portfolio restructuring and actions

Threat

Short-to-medium term (from FY23 to FY27) Long term (from FY28)

Products in general

* Risk of cost increase due to
environmental changes

« Limit of self-sufficiency in technological
advances, securing of resources, etc.

Products in general
» Cost increase due to inflation

Visibility system
* Increasing market share of Chinese
manufacturers

Thermal management

system/Chassis system

* Intensifying price competition as
competitors concentrate on
electrification

Long-term perspective (from FY28)

Products in general Engine accessories

Opportunity
Short-to-medium term (from FY23 to FY27) Long term (from FY28)
d
GC) Vision system/Convenience and Visibility system
comfort » Continued demand despite
E + Softening of the competitive environment|  electrification
g through electrification Convenience and comfort
el » Favorable layout flexibility by compact » Demand increase by further
S and lightweight design (entry barrier to developing existing products (ultra-
(- other companies) small diameter)
@ Door system Door system
© « New demand for automatic opening and =+ Demand expansion by responding to
c closing systems from self-driving, etc. CASE
CT) Thermal management system/Chassis = Thermal management
*>-<‘ system system/Chassis system
LL] » Sales expansion to existing OEM EVs » Expansion of new application areas by
electrification
Engine accessories Engine accessories
» Softening of the competitive environment| + Discern the last-one strategy and
as ICE vehicles decrease secure earnings
Short-term medium-term perspective (from FY23 to FY27)
- Products overall Thermal management system/Chassis
o * Slimming down costs by selling system/Door system
" price optimization and structural * Develop new products to meet
(&) reform electrification and CASE
< Vision system/Convenience and comfort YiSibility system _ _
« Shift to OEM from which earnings can be  * Put new compact and lightweight systems
expected by selection and concentration. on the market.
(Proximity link wiper, new blade)

* Discern strategies for ICE exclusive
products.
(Protracted use or withdrawal, production
consolidation, etc.)

* Higher purchasing costs, higher
wages, etc.
(Continue negotiations to optimize
selling prices)

* Seek strategic alliance candidates.

* Cultivate new customers mainly in
China and India.

15/33
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- Responding to Mobility Evolution MITSUBA Gorporation

For the Automobile Market

[Wiper] Initiatives to improve earnings

» Enhance added value by brushless motors.

v Started the world’s first mass production of brushless New ACCORD
control wiper motors, equipped with magnets that do not use SO e L

rare metals while maintaining performance.

» Strengthen competitiveness through downsizing link mechanisms (Proximity link wiper system)

Conventional link mechanism Shift to
pipeless  _
E,---.4 .......
Conventional wiper system Proximity link wiper system

» A 30% WEig ht reduction from conventional models was achieved by combining the

above two! Improve competitiveness!
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- Responding to Mobility Evolution MITSUBA Gorporation

For the Automobile Market

[Wiper] Initiatives to improve earnings

» Improvement of in-house production rate ° g
of arm blades.
. . ® : Front Arm
» Evolution of wiper blades : Front Blade
@® : Rear Arm & Blade

v To further improve performance and meet
diverse global needs...

Global footprint of arm blades

A

Front Rear In-house 87%
Arm & Blade production 73%
ratio
50%

Compared to conventional products
- Aerodynamic performance: Up 20% - Aerodynamic performance: Up 40%
- Weight reduction: Down 10% - Weight reduction: Down 30%

Compared to conventional products

v

e ) . . 2019 2023 2027
» Enhance the wiping performance with Mitsuba's proprietary patented

technology "Active-CLIP"!
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Plan - Responding to Mobility Evolution P ELEES WITSUBA Gorporation

» Regarding products for which a certain level of demand is expected, continue receiving orders to make
profits, and concentrate earned cash on next-generation products that generate profits in the future.

(Note) Bubble size: Net sales

o . . Products cited here
For the motorcycle market Response policies in the business portfolio rergrelfetﬁé'ttﬁe i the product group.

Proceed with the withdrawal or Ainf”l at impgoving prolfitallo”][té’ in pf%d_UCtS For the future, inject cash in businesses that
phasedown of products for which demand orw 'Cexggcetretg'i”n ter\llgﬂ?turgman 'S will generate cash and become the next-
4@ will decline and which will not create cash | ' generation mainstays.
in the future. LED lamp  pyo3 ) FY27
< Winker
o)
S FY27 FY23
S .
) EV drive
= FY27 £yo3 Fuel svsl’:;lj\ y
[ f e
2 N | Q
o . . - »
@) Engine accessories - = Drive system
} Fuel pump
)
Starter .
moil FY23 Develop products into the
stanis next-generation mainstays that generate

profit by concentrating management resources.

@ Customer market needs @
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Recognition of the current state of business
portfolio restructuring and actions

For the motorcycle market

Opportunity Threat

Short-to-medium term (from FY23 to FY27) Long term (from FY28) Short-to-medium term (from FY23 to FY27) Long term (from FY28)
qc) Fuel system/Engine accessories Products in general Products in general
e « Softening of the competitive * Cost increase due to inflation * Risk of cost increase due to
c environment through environmental changes
_g electrification * Limit of self-sufficiency in
é * Longer use of ICE vehicles that technological advances, securing
) switch fuel from gasoline to _ of resources, etc.
= bioethanol EVdrive _ _
o * In-house production of major
5 EV drive EV drive OEMSs
> . Etntrty of rtnatjr(])r OEI\{I(stand . gurtherdmcrease in drive motor . Dr(]elay_ln the (_establlshtment of the LED lam
n startups to the marke eman charging environmen 49. Intensifying price competition as

LED lam competitors concentrate on
* Demand expansion by the trend to electrification (need for
shift to LED differentiation)
Short-term medium-term perspective (from FY23 to FY27) Long-term perspective (from FY28)

- Products overall Fuel system Products in general
o  Secure the benefit of remaining * Develop products for bioethanol * Higher purchasing costs, higher wages, etc.
8 players by the continuation of vehicles. (Continue negotiations to optimize selling prices)
< production and delivery. EV drive EV drive

LED lamp o - Develop original drive systems. LED lamp « Cultivate new customers by

* Cultivate new customers primarily  + Expand sales to startups in India. * Advance development of ascertaining growth areas and

in India differentiation technology. OEMs.
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- Responding to Mobility Evolution
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For the motorcycle market

[Products for bioethanol vehicles]

» Taking into account the infrastructure in countries,
such as the charging environment, a full transition to
EV vehicles will take a considerable amount of time.

» Therefore, the "bioethanol fuel vehicle,"” which is a
different method for achieving carbon neutrality than
EV, is also attracting attention.

» Mitsuba already has a track record in the

Brazilian market and will use this as an

advantage to expand sales in the global market in the
future.

Fuel pump sales forecast

1008

2023 2027 2030 2035

Models for current M Modes for bioethanol vehicles
gasoline vehicles

Fuel pump for bioethanol
vehicles

20/33



Ill. Progress of the Medium-Term Management Plan MITSUBA
- Responding to Mobility Evolution MITSUBA Gorporation
[Exhibited at Auto EV India 2023] A“t‘ ELETimes

» Mitsuba held an exhibition there with the aim of
expanding sales of the Mitsuba-original “EV
drive system for motorcycles” and the “LED
lamp” category to local vehicle manufacturers
In India, which will be a main target market.

Technoloqu

V//7/7= = Show

Source : Website of Auto EV India

"’t A

LED flasher lamp system LED license lamp

EV drive system for
motorcycles

21/33
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V. Topics
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[Participated in Ene -1 Suzuka Challenge 2023]

Mitsuba achieved its 9th consecutive win
in the KVV-Moto category!

» This is a class of racing that uses only motorcycles that
employ 40 rechargeable AA batteries with the same
conditions to compete for mileage within a limited time.

» A highly efficient drive system and an advanced level of
energy management determine winning or losing.

Mitsubaiku (equipped with a drive system for KV-Moto)

» Mitsubaiku covered 20 km on 40 AA batteries.
(The race runs nine laps of Suzuka Circuit East Course)

> Regarding electricity costs, the efficiency is extremely

Drive system for KV-Moto high, about six times as high as scooter-type
(Drrect dive bype) two-wheel EVs off the shelf.
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[Took part in World Solar Challenge 2023]

» Mitsuba provided the “solar car drive system” to

more than half of the participating teams (from 24

countries) and all five Japanese teams.

» Teams using this Mitsuba drive system won
6 out of 16 races!

START >
DARWIN

Covered 3,000 km in five days
Average speed was 90 km/h

FINISH- T Y = .
ADELAIDE ey ™

.........

Source: Website of Tokai University

Mitsuba’s unique variable field magnet motor that is used in the “solar car drive system”

Solar car drive system
Adopting amorphous materials and
flat wires

- Optimized for 98% maximum

Trapezoidal nut

Screws rotate.

Actuator

Maximum protrusion
of stator:

mmmmmm) The stator goes up in the axial direction.

efficiency
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[Started taking up the challenge of All Japan Road Race Championship]

» Mitsuba has signed a sponsorship agreement with the
“Astemo Honda Dream S| Racing Team,” which is
participating in the All Japan Road Racing Championship.

» Through this sponsorship activity, Mitsuba will share our
dreams and excitement with all our stakeholders and at the 1
same time, we will strive to elevate the Mitsuba brand as a e

symbol of “Challenge.”

Ryo Mizuno, a native of Kiryu City, Gunma
Prefecture (in which Mitsuba is headquartered)

= Source: Astemo Honda Dream Source: Website of Honda
Website of SI Racing Racing
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V. Appendix: Results for 2Q FY03/2024 (Trend by Region)
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(Unit: JPY B)
FY03/2023 FY03/2024
YoY change | QoQ change
@ B e e g
t'\('ﬁgfa'es 66.8 862 84.0 824 790 869 +0.8% +9.9%
Japan 20.6 24.5 26.1 27.2 23.8 27.5 +12.5% +15.6%
Americas 15.7 18.7 18.0 20.6 20.0 22.1 +18.2% +10.6%
Europe 5.2 5.2 5.5 6.4 6.4 6.1 +17.4% -3.7%
Asia 14.4 18.8 20.3 17.4 17.5 19.5 +3.7% +11.6%
China 10.8 18.8 13.8 10.4 11.2 11.4 -39.4% +1.6%
operating (1.9) 2.3 3.2 3.1 1.7 5.2 +1223%  +205.7%
Japan (1.6) 0.3 0.7 0.8 0.1 2.2 +479.7%
Americas (0.0) (0.5) (0.4) 1.0 (0.2) 0.2 -
Europe (0.1) (0.0) 0.0 (0.2) (0.1) 0.0 -
Asia 0.3 1.5 3.1 1.0 1.8 2.4 +55.3% +29.3%
China (0.2) 1.5 (0.1) 0.0 0.2 0.4 -74.9% +46.1%

*Operating income by region is the value prior to the elimination of intersegment transactions.
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V. Appendix: Results for 2Q FY03/2024 (Trend by Customer)

(Unit: JPY B)

FY03/2023 FY03/2024 YoY change = QoQ change

10 20  3Q  4Q  10®) 20(C)  3Q (CIA) (C/B)

Honda 252 354 332 311| 298 328 -7.3% +10.1%
Automobile 126 184 148 149 136 149 -19.0% +9.6%
Motorcycle 12.6 17.0 18.4 16.2 16.2 17.9 +5.3% +10.5%
RNM 4.6 5.8 6.2 6.7 6.2 6.9 +19.0% +11.3%
SUBARU 2.0 2.4 2.6 2.7 2.5 2.6 +8.3% +4.0%
Suzuki 2.1 2.1 2.0 2.4 2.4 2.4 +14.3% +0.0%
Mazda 1.2 1.7 1.8 2.2 2.2 2.0 +17.6% -9.0%
VW Group 1.6 1.9 2.1 1.7 2.0 2.7 +42.1% +35.0%
Toyota Group 0.6 0.7 0.8 0.8 0.7 0.8 +14.3% +14.3%
Tier N 185 235 224 203 211 233 -0.9% +10.4%
Other 9.0 11.5 11.8 12.0 11.2 11.4 -0.9% +1.8%
Total 648 850 829 799| 78.1 8409 -0.1% +8.7%

*RNM: Renault, Nissan, and Mitsubishi Motors
*Sales figures by customer are used internally for management of transportation equipment-related operations and do not match the consolidated segment figures.
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V. Appendix: Results for 2Q FY03/2024 (Trend by Business) MITSUBA  29/33

(Unit: JPY B)
FY03/2023 FY03/2024
YoY change QoQ change
(CIA) (C/B)
4Q

Automobile 40.1 53.0 49.3 50.1 47.3 51.4 -3.0% +8.7%

Motorcycle 16.8 21.8 23.3 21.1 21.3 23.0 +5.5% +8.0%
Electrification

. 7.8 10.2 10.3 8.6 9.5 10.5 +2.9% +10.5%

solutions
Total 64.8 85.0 82.9 79.9 78.1 84.9 -0.1% +8.7%

*Sales figures by business are used internally for management of transportation equipment-related operations and do not match the
consolidated segment figures.
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Capital expenditures Depreciation R&D Expenses
30.0 30.0 30.0
(Unit: JPY B) (Unit: JPY B) (Unit: JPY B)
26.1
25.0 25.0 25.0
5.1
20.0 | 20.0 20.0
' 16,5 16.3 16.8 17.3
15.6 14.9
15.0 13.2 15.0 i1 41 41 15.0 14.3 13.3 13.9
4.1 :
8.5 11.2 9.2 3.0 116 35

o I - "
10.0 : 10.0 4.1 : : 10.0 3.0 :

_ 4.0 3.7
76 38 54 85 I I

1'4 3.9 4.2 4.2 4.1
5.0 ' 50 ol ' ' : 50 PO 28 3.4 3.5 3.8
7.8 bl 25 1.8 1.9 .
N
. 0.0 0.0
FY03/2020 FY03/2021 FY03/2022 FY03/2023 FY03/2024 FY03/2020 FY03/2021 FY03/2022 FY03/2023 FY03/2024 FY03/2020 FY03/2021 FY03/2022 FY03/2023 FY03/2024
(Forecast) (Forecast) (Forecast)

m1Q m2Q m3Q =4Q m1Q m2Q m3Q =4Q m1Q =2Q m3Q =4Q
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MITSUBA Corporation
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2 MITSUBA MITSUEBA M

Virtual Exhibition | Mitsuba Corporation (https://www.mitsuba.co.jp/vpep/)
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MITSUBA Corporation

Disclaimer

This document contains forward-looking statements regarding the Mitsuba
Group’s forecasts, targets, etc.

These statements are based on information and forecasts that were available
at the time this document was prepared and judgments made by Mitsuba
based on assumptions made at the time this document was prepared.

Note that actual business results may differ from the information provided in
this document due to the effects of economic conditions, business trends,
changes in laws and regulations, and other various risks and factors.

This document should not be construed as an offer or solicitation to buy or sell
shares or any other securities of Mitsuba.



~End of Presentation ~
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